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Abstract

The research aims to study on the role of social media in Thai
journalism industry by trying to understand how reporters implement
social media including twitter, facebook and blog to their work
routine. The research is Qualitative Research using in-depth interview and
content analysis to collect and study the data to understand the
shift in 3 aspects in news process - news gathering and distribution,
changing role of reporters and editor, relationship with news consumers.

The result is that journalists in Thailand experience the

benefit of ‘speed’ from social media both in the process of news
gathering and distribution, and the most common use of social media is
twitter. The benefit is the more variety of resource and network of
information for journalists to use in their coverage. Moreover, journal-
ists has began to do crowdsource and implement user-generated content, as
well as, building online community and promote works on social media.
However, the depth side of story and community engagement is
something journalists have to find the way to implement it more effectively.

Moreover, the use of social media in news process has
stimulated the shifts within news reporting process in three aspects.
First, new ways of news gathering and more variety of sources and
information which help some journalists find different aspects of sto-
ries like never before. Secondly, news isn’t come from newsroom decision
only but reporters can make their own decisions to report news
directly from the field, which means reporters have become
gatekeepers of news as well as working with audience to help
generate  the best stories. Last, relationship between newsroom
and audience has become more ‘two-way communication’ and really

which stimulate the development process of participatory journalism.

Keyword: Social Media, Journalism, Reporting process
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NALBIANT LATTRIU1INANUSUMIUAE UL URINSEUIUNTERU I A N YL YRd
] A I3 . . . A o ' A
A5 0JUN5ERE15899119 WU Multi-tasks wag Multi-skills LWaULAUBNIUGDILUU

cross-media #e Tag Pavlik (1999) vand1 1A3eailowes new media uwazde
Sumesinaiiinnundasunvadumafvusadeyains  nsdeniuans
UfduiusiiAnt ussninaddstud Sulunszuaunisdedn  sadsdnadonis
WabuLAINITILIe9n89UTIIIBNN Y dRadAuBanguunt uly
nsysanmsdoyauazdemnsnisieas dalunszuiunisdennveddeyiily
Ussinalneffinisuusgdnuusduintioudy  annsfifieiesiiedodanuin
HelunszuInnis Tngynnliasuilulimanszuiunisdednifinng
Wasuuasgldlinnanssuaunisdotnguuuilaided

fifenusa i aviedeuldetnd |
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Adavaungnisidu  Participatory  Journalism  visensansenanswuud
dasan: msladeyavny / msldiuvien / wasteiumeunsyn
* gilaifiud utulFnuanvanetu Sauhavaednuasanniu

narlunisitauvesddedvinlinsldaudedsauldaiunsonou
TandiFeadfnnudnldvitians fududeiidesdnuinazWaunguuuunis
uld uazmsuINIdannsnsrUIuNTA 0t lid odennvesudaresAnsy N
waznelunesussansnislimnzauasly  swfanisunnednuazudenun
WWlunsruvaunsdetnliunndu Tnedfiddyvesnislddedenulunszuiu-
n13det1afen1sysUINNTYIe AL U LA ALAS Bllous Az LWAR S UL
IliiAauselovigaan

Uszifufidesiinnsanselufio  9nnszuiummiheinvesderniasu
Wdleateduiy  dwdiifudusudisudaeutiunieSowessas-
ANERSILUUIEIUTIN %39 Participatory Journalism (Singer, 2006; Deuze, Bruns
& Neuberger, 2007; Gordon, 2007) &enefian1sususdsununnnsieuues
asAnsTidananasdyriulinafios (ctizen) Whanddlunseuiunisi
Frunnty  Wunaunndnvasvesdeseuladiifssumnivesnisldnouiivhle
viufl SuAnnsdeansaesmiesznineddetn / ussanEnis / 0sdnsin AugSuans
¥ maonTInNsEUIUNSYTT WA UT Briges (2007) 83unei nsvinaluge
20 tudunsmenueniivhedwieidlemasnnszuiumsieng  lallgseldvii
NS IEIDBHEUNT  N1598UT T TuRBUNSEUILANSTY VI L
Aansuaniasudeyaseningderniuausn  wazalonaliieuaunsad
dusadremdelunszuaunsdednld Senlumanisseaug i Distibuted,
collaborative or open-source reporting WuLABINU Paul Bradshaw (2007)
95u1e Distributed Journalism 3ndun1svinausauduguyy (Community) fae
nslfinesilevesdosaulauiilavesliAnnsasnanmduiug SUfduius uan
Wasudeya dnindsududendil “quen Afuosadietumn /7 vdeRam
thainey / wazyuvueeuladug vulandumedidn / sudsyuwuiiAadesiu
Fosiu Feunndaindnenldussfuimanndoyafiyueilintduld fiuas
onanedumasin viedlideyatnld  (Contributor) Fstaelsinszurums
dovmanunsniinnududouvesdiinuanuaratiesioUsziAuininainvais
uanAnsndu Ssludssdull nssusumsterniimdauAsundasglunalnves
nsdetnlulsanalneisuinndalontansidnsaludnuasiiivnnnty uw
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RBoilddnnuuazdildiinshegwadondussuy uanduedetis sudedadu
TudnwazvesmaBuduiidadomslaegdornieswelidiun uddslslyng
Free Flow vasteyastnaiusssnviluszuunszuiunsaedn
UszifuSosnsdsuutaumumnsidunennsgians (Gatekeeper)
vesusTaEMIT Ity lussevusnvesmsuiuideulinadnuvariluseUssna
finnutnavesindninagyliunuimdananvesussandnmmely  udided
mﬁﬁsumiumauasgﬂLL‘U‘UGUaﬂﬂawﬁm%ﬂmwﬂmﬁ%’mLw%uﬂé’ulé’umﬁm
Tl Ta Mitchelstein & Boczkowski (2009) Uani1 W aLUAsuuNUINAINNS
Ju Gatekeeper gnaiiiu Gate Opening WiemsiUnUsegdeulosdouarely
fdwsalunszuumstm eusuiunntu wuilisdudesidendeniio
YU §1u Singer (2006) na1231 Aeduwesidaviliingndesdaunduluuesi

feadugmununisivavestnansoguioli Wuideatu Bruns (2003, 2005) 7
wueInsiulavesdseulatuarsssumfvesiwiidiaulaniuaglash
annsadisndoyalulantdnansle silvimiivesinanuazvissuduang
TuS0s Gatekeeping ‘vﬁa;:JﬁmﬂiawmmiLﬂﬁauﬂmﬁmLLﬂ' Gatewatching @®
osdnstimihiflunsliiefestievudumesidntuusidomdoyaliion Fudu
msvaludneasnsmanusiuiie uwaz open-source uunumiiuasuly
vostingm el mawdsuwasnssuiunmsdesmaniidnuluidednuh
doapdasiunnfamand  lasunumiidaaudauinvesussansnislunindu
Gatekeeper Huanasannsdeoansaome fudaruAnauiiuastoyanngsu
asuazidenlainddlamsinaussenluthslnefiansanaingsuasmediunis
uenNtu nsmTRdeuTfsuasansavildeinnduasiuiiuulaneeulay
Flmsvhunummini Gatekeeper fasiinudninu seunounnBstu uenan
fudsiiiing uunlulinanisdetnvesinefiaonndesiuuunnidaeide
unummsilu Gatekeeper vosiAetmiiugidondeya faaulanismeunsain
sesiesleisny B Paviik (1999) Wughein adesiieres New Media ¥ilvanansa
Fonfuansld Tufduiug ahatadiifels snelvinszuiunisdetnanunsovild
TufiRdnania uidassrTadosnsindulavuiuguvesaisssandeiionagn
Tadeuldluviades  thmneawd  ddigderndesuiuianinlifious
vinwrlunslidowand  uifuaruminuiuluSesestiesssuuayassenussn
naonsuAnsayalunsindulamesuniteyatnanslag vudedinuie
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mddldsuanuievegrsunsvanedusrann  Arserldiudedinueaulal
Ussandainieviedanuenulat (Social Network) —21ns1eiuvesdinise
Vl”lx‘imimmﬂ%uwauéﬂaﬁqw (Simmons Market Research Bureau) (Simmons
Market Research Bureau, 2010) uandliiiuinesay 66 velfaudunesiin
Tuansseusnidulinuiewioriedeueeulay Sufiutuand aa. 2007 lu

dndiuseray 20 lagdosar 43 veuldnuimundildnudeiniotienind
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A
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PUIINGD
Yoa | 293 | 73.25| 1,084 | 309 10 90 | 409 | 1,493 | 66.74 | 5.095
aw| 102 | 255 | 539 165 21 188 | 727 | 325 | 7.127

WAl | 5 1.25 12 5 0 0 5 17 0.76 3.4

N

33U 400 100 | 1,635 ar9 12 111 602 | 2,237 100 5,592

Uselfung
demns
uansviauan | 316 79 1,291 299 0 66 365 1,656 | 74.03 5.24
Tidaya
EUDLUY | 42 10.5 167 49 0 15 64 231 10.33 5.5

gaunu | 42 10.5 177 131 12 30 173 350 15.65 | 8.333

33| 400 100 | 1,635 ar9 12 111 602 | 2,237 100 5,592

o a

NAUAGAD
WUSUA
1A laan
Bavan | 282 | 705 | 1,020 | 331 5 3¢ | 370 | 1,390 | 62.14 | 4.928
Junana | 12 3 27 24 q 8 36 63 282 | 5.25
Beau | 58 | 145 | 357 62 3 a6 | 111 | 468 | 2092 | 8.068
sw| 352 | 88 | 1,404 | 417 12 88 | 517 | 1,921 | 8587 | 5.457
U3
Bavan | 21 | 525 | 96 34 0 20 54 150 | 6.71 | 7.142
Junana| 3 | 075 | 16 7 0 0 7 23 1.03 | 7.666
Baau | 24 6 119 21 0 3 24 143 | 639 | 5.958
su| a8 | 22 | 231 62 0 23 85 316 | 14.13 | 6.583

37U 400 100 | 1,635 ar9 12 111 602 | 2,237 100 5,592
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Jaonadesfiuauddoves e3nsal (Adhikarya, 2008) Aildesunegliin msdeansly
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madenlvifierlifosney Tunmsfededoasufduiuslilunng wiuvesdin
Tudesdui uasFesgsin uenanifidedmulssiuiiiaulafefussiu
nsdeans  mniAawnmsaiddyiieiuasaudlulanuiserweiuds  (an
oovllatl) azdsmadeUszidiudomiiumngluminng sgradu Tudsduiiou
nuALS A.A. 2011 Snsdautedu Super Bowl XLVI Tugstunisnsndudnlaem
Tnandnsalawan “Siece” waBusananilugianisusdulud 2011 Tneane
Fepiiadluununamednvesian  Teandlnadideadulavandandrufndy
wniny vslnafuansimund ognaru seulawangedun  vlwadflsitoya
forauouuzin WewSsuifisuiulavanvemsaduidugfieenuilugasnisudedu
i Fnveusulmannniiy  vieudinaditiluSeudisusulawanvesiam
Taanlutaen1sugs Super Bowl lulirous fliun Snvilsiedrmilediintily
Prafudeuiiunam a.a. 2011 s Sdemimadudnunnnaiusslon
“Justice for Martine vik Magnussen.” (vemugisssusie w3l 3n wiindawu)
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waanyin winidaw dhanwvnuesndildnBeusgiingiasunou Tneilifemm
dfnyfio wevhgn Sumalanzsi (Farouk Abdulhak) Bsfisrenuitlsmiinguld
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Singquiulaiannsntgdndunslay deffosnld desmnddosiaieatunsds
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U3t lae laamgasiuvirgsiafuaseuaidunaiaien LLasﬂizﬁﬂﬁLﬁmmsﬂé’w
vnslaidenanasimeldaaudh Coca Cola 1unan 2 eniind Tasazdunised
vsRauATud 1 ey aa 2554 Fevhliisiudeudumuniuiinadiieaty
Besiietudusauinn Tnsenzdselon “Justice for Martine vik Magnus-
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Feviruadlugunuunguvueeulatdifitmnoiientu nsnevausdlulanseulatl
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(Rogers, §1sfislu Mgyaun uffamm, 2545, wih 121-123) Mesiauasdivesie
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wlsurlnasiiduinunfideaudelann Taan fausfHinazlifauunndetuogisd
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PHMRIGD
Joanu | 13 | 68 164,634 | 30,376 | 3,545 | 3,187 71 287 | 195,010 | 73.38 | 15000.769

Ayl 3 16 | 44,779 | 2,328 783 744 16 23 47,107 | 17.73 |15702.333
e[ 3 16 | 20,047 | 3,598 796 762 19 45 23,645 8.9 7881.666

33| 19 | 100 | 229,460 | 36,302 | 5,124 | 4,693 | 106 355 | 265,762 100 |13987.474

wansimued | 6 | 32 | 88,979 | 5,507 | 1,653 | 1,550 22 81 94,486 | 35.55 | 15747.667
Iideya
WUk | 9 | 47 | 80,631 | 4,967 | 2,020 | 1,878 43 99 85,598 [ 32.21 [ 9510.888
dgounnu | 4 | 21 | 59,850 | 25,828 | 1,481 | 1,265 41 175 | 85,678 | 32.24 | 214195

3| 19 [ 100 | 229,460 | 36,302 | 5,124 | 4,693 106 355 | 265,762 | 100 |13987.474

VFUARGD
WUSUA
1A laan
Weuan | 19 | 100 | 229,460 | 36,302 | 5,124 | 4,693 | 106 | 355 |265762| 100 |13987.474
Junans| o | o 0 0 0 0 0 0 0 0 0
Wau| 0 | o 0 0 0 0 0 0 0 0 0
W] 19 | 0 229,460 [ 36,302 | 5,124 | 4,693 | 106 | 355 0 0 0
U3
Wevan| o [ 0 0 0 0 0 0 0 0 0 0
Wunane| 0 | 0 0 0 0 0 0 0 0 0 0
Weau| 0 | 0 0 0 0 0 0 0 0 0 0
sw| 0|0 0 0 0 0 0 0 0 0 0

U 19 [ 100 | 229,460 | 36,302 | 5,124 | 4,693 106 355 | 265,762 | 100 |13987.474
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Usngmsnidnuneilaenndesiunfnuesuad (Bales, cited in Littlejohn,
2002, p. 270) ddlHFudegtymannsteasnelungy @idam P desn
Fhevileiduineuaninnduiing  uardnihevilsiduihouansanuliiduiing
Fsazihluglyvnisainsauandindsanriu
Usziandiia¥rsinadiunisiinujduiuslunisdearsiiuie
wn3avrederuaaulatiain
NNMFIATIsaEdRaznuIgaisnaiiunnsstuaz Al AnUfdiusd

Y
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LANANAUBE 1T T AUNIER AT SEAU .05 FININTLATIERTIUAUAYLNNS

o

3

fuduusaeudlaviuladn  n1sadralnadlaefinaugdasamingegis
HunensthaedeliAnnstiufsuiusiumnninszana 2,500 wh iesint
lefnaflasfiunudairmduumaiatuauildnagnlofmun (Wiv) sy
Toaulddeniunsglnadainfinnudaiimdiulumaduazdmngduunly
winszany (Wall) vesusiazeu Tnsasusnsaninadiinulnedid i
wiuma  aaziiulnaddsnanldfdodedidnuusefuaznadhluluvihimaves
Taen Taaideriou uenantenaasdululénuuuiAnues Teda (Solis, 2010) fide
guslaemfeuiiigihinjduiudfuanauiiuiauluaveifio e lifud
warlenalumsfindedeasvinty

UszAnsnwvesnisdeansiiudainsednsdaussulamaln
vasuivman: laa1 Taan auvdnmsiauszavsawdeinsadiedeny
sauladvsauasla (Murdough, 2009)

NNINUNIUITIUNTIY  wazihidednaiuaziiuil  weslaldeSuied
fnqusrasdvaanisdeansusas TngUsvasdtuasdidafmunzauunnd 9y

q
v '

Fofu  wnagdinseidaeiad Yaudazdaiiaonadouvanzanduiaguvasd
Tunsdeansinudedenueeulatvesitmaos Tan laaudiazannsoaguna
Ifanased v
Famnazfiansanangaussasanmsididagnandivanedudmoumn
otsliosiudedermooulaiudy  szdiuindelndeviodsaueeulavivlatnves
v3tnes Tan Tnandisnuudiituveu (unw) sovua 22,707,677 Gaiiedndu

o a

wiumeludelrdetiedsaussulatdmedniifiduunniigadududiu 3 589970
wladn uazgfind (Youtube) Bsvnaziarsanlumnndumussiamoniuas
i3esin dansiauddildldduussivlulaneeulatifugsandnudn Salei
wiumamegnuesuismiaer  lae  Teanfuflandninndigedududuni

(Tobin,2011)
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M19199 V Aaa Feiasetnedeavsaulatinadn
YBIUSENLABY 1AA1 1Aa1 ANUNANNIINUSLANSNINGD
w3avnedInNaulatvawuasla (MURDOUGH, 2009)

v pUsEan %10

\ilagnen PUIWMITUAAT [ TIUIUVDIT
Wmnendu pLARLiuLeE | Fuyousivue
TUUNNeENE [ A1UTUYOU 22,707,677

3 oL L | tedudedey | 267,999

aipnuduius ‘

x| ooula
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atuayuNIsie | SnT1dIUTENINTIUIUNNSUARSAIY
Ufduiusiu Anwiunazmuduey / Sruaugi
psaudlisiiy | Suseuitavun 0.01180

oluios
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a @ a = awy o ¢ & Ay o s A o
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= o D & I Y ] o 2 1w
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Abstract

A study “Online Astrology: Communication and Astrological Belief on the

Internet” has these objects: 1) To study the pattern of integration online Astrology
on the internet 2) To study the role of online astrology on the internet 3) To study
trust and sacred through communication process of online Astrology on the
Internet.

This research used qualitative methodology by studying from direct
experience people related to online astrology. The samples groups selected for
this study consists of 3 astrologers and 20 users online astrology. The users online
astrology were divided into two age groups: 1) age between 15-25 years old 2) age
between 26-45 years old. The data were collected through textual analysis and
in-depth interview from Mahamodo website (HYPERLINK — “http://www.
mahamodo.com” www.mahamodo.com) and Horoworld website ( HYPERLINK
“http://www.horoworld.com” www.horoworld.com). Mahamodo website was a
representative of online astrology which focused on the integrated cultural by
using the trust and sacred strategy of traditional online astrology while Horoworld
website was a representative which focused on Marketing Management strategy of
online astrology.

The results revealed that changing Astrological belief of Thai society from
the past to the present can be divided into three phases: The first phase combines
the articulation astrology belief with statistics. The second phase combines
astrology belief with statistics and modern communication technology eg.

Mahamodo website (HYPERLINK “http://www.mahamodo,com” www.
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mahamodo,com). The third phase combines astrology belief, statistics, modern
communication technology and marketing management strategy eg. Horoworld
website (HYPERLINK “http://www.horoworld.com” www.horoworld.com). In this
phase the combination of multicultural impacts the change of the role of online
astrologers with the factors of the nature of Internet media, astrologer
characteristics, and the needs of the users. The study shows that the change of
communication process of traditional online astrology focused on the value in
reproduction and the meaning to maintain trust and sacred. Meanwhile, the
modernity online astrology focused on the modern image under using one stop
service of marketing management system.

In addition, the results from users found that multicultural of traditional
astrology online and modernity astrology online to respond the different users’
needs. Meanwhile, the users became to be the active role of the communication

in having the power of selecting through the online world. The factors of the

perception in trust and sacred througsh communication process are age, gender,

cost of knowledge in astrology, and the users’ experiences in astrology.
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yonosenhaldavindulsdtungueuiifidefnidiudeg  fu Snuvaeruilionihli
Aindsaueaulavinuun fedu u 2.0 EneliAausngnisaimssunguuosdld
Sumosin aunseisiamnlueserivdsnuesulall “ia3etemadenuooularl”
vivo “uludiaietnemsdsnn” Aeuinmsriiuiulediidugaidenlossyninayana
uiazau FsdlinSornomedsnuvesmuesmiuaiotieludumesidn sauluisding
Woulssusnseneg Wdefy wu annnedidnnseiind nmsdsfermnudu nsvanu
917 vden “av Insyarauiazausdingunsdsnuiidudeu Wy nguiiteusiuay
nauleuiivihaui nguiteuSeuninends nguiilouatvsisoy Wouadnase
Useou oudunuesulall 1nfeqni Waudsdingdn ieuveaiion 1a+ uenani
faflnguitaulaluBeaforfunaziiitinndondety Wy uusdudalu fiuvey
Ameuns nautinda wazngusnnisvieadion a
Sulediniornedsanesulatdeuldfunswauduvuiiugiuves
wielulagmsdeansuazmswauiuueundiadugaiiaos (Web 2.0) &1

'
yaaa a

Tusnsiduledgausn (Web 1.0) Budeunrwdovadly fesndiiians
Wasuuwas ufly sidefiumdudeyavuivlsifodweaivleduindy vasflansy
nénvoatu 2.0 Aensdaniidrusuvesiilunisadassdidomeneg vudules
wsiusivhmihAlinsduueundindunnglduinsmedumesidn Taoifunssm
winsvhawewvelulaBuazimaiasineg  Widmedy  leedideyaniegluiuled
Frunuann fnsdeanslineusevinsdeyaneludulsdfudlidumesidn naonau
Fasedefglddumesidndnandusniuiniis
oadnuarvesiuluiUseian  “iasetnedsrueeulatl”  filldnwae
fiersinanniuled videyumuadioudus Tudumesidn dudelueietodnui
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derudntulmilulanvounaluladnmsdeasidumesidnemiigs wins
fdwmveaflinuedrafudasy  wezmsahedeeuiianansavenendoveldlsl
910 TeeiSendnwarveinisveteiiegisinsivesnguauluaiernediny
ooulatiindumanszaieduuy “szu1n” (Vira) adefumanszanedivedhaia
funsidelsnegumings  Tuiliiafetnodinuesulatdifnarumannvansvesld
o Fadnanluiidlaedaszany aunsuansdndnun uastanudesdamu
senunldethafiuil Snidaansoadranietiaiiouy Rauldludendeniutiumn
Iipgnslaidnin

AIANFNTHEUNA HIAUATDUNY

danansaume (The Information Society) udaunudaludaulan
o a ¢ = = @ ] v ) a oA &
WaUaneaTadanissui 20 Fealansgeniudn ansaumaszidudniduiiugu
gn1stuiafowsineg vedlan dpugnamnssy asugna wazdausisuy Agndu
\ndeumIgtayaiIm T vililnsimuasniui Jagtufeyavesdinuansaume

v3ayAlaya1IENT (NUATy Bunsvimi, 2548)

Tunenssuirunn  walulafansaumadasuiamaluladnouiiumes
weluladnsieans (ICT : Information and Communication Technology) Snita
fasmdaneluladihasiodus wu maluladtinmuaziugimnssumans lenels

a 1

WAANANTZNUABINUAINTINAINE  VOIHIAN  FINVTIAINTTUNIUATYFADE

e

a

N9 Aeliinn1sTaaulaniuAsysiavuiugIuvetAsygiawiagi Uy

U A
' '

wazn1338U3 (Knowledge-based Economy) nausiunmisiiulavesssuudeansi
viuadly viliAeanianisainiswasusUatedeniinselanluduAsygiaegng
< a a I ~ ] a
590157 WAnluszuuasugalugd (New Economy) 7uananalUamnssuuasugia
TugUuuumniniunisldussinusazyudumdn
a Y ! o & a A a Y ¢

sEuusugnatmiangy  duindunandaiiinainnislgusslesiann
Jadmsudnuseian “arsauna” (Information) wag “Au3” (Knowledge) Tu
seaugaegsliiredumnneu nswsydulrveunaluladansaunauaznisdedns
I 9 v oa a aa a a =~ A ) 1 <
nelmianNszuIUNSHARNTUSEANSA N TAnuasuwlatiasiunyseg1asins
fudnnssulvlg iRadunaeana Niludiwredasiaivesdnsuaglusyuugsiann
sedumaluladansaumanaznisdealsiliminy jduiuslnddauazsinsa
sEiameengg veauszrndsan (Civil Society) linaziluniesy aaenvu
vigaAnImunenyy  dnnnisaiveunaluladarsaunalutdagdu ilv
ansaumALazANiiunuImgann laglanglussuuiasegiawaznisdieiasy
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a¥eusiefs naenaunuednsiie iuidsaumnszsv

anmnsaifanaviliAanszuansld  “maluladansaumenisdeans
wareny”  Wunalnddglumstuiedoudanssusngg  ludsesminnaienszua
Tamatmd  Teeflnnamfesmiuin walulafansaumataznisdoasfananias
annsatglidnuinuegiawinieniy  uaganunsodraien simuIAMA M
Tmvossznaludsaufidtuniuiy fdu unumesnsdoamsiadudiunh
wihfsmiudumaluladansauma  Idesdouvszausesisdananliauusias
nguvesdsan anansafiazdanisanuiiiAsidesiunisiaminues nsiaun
dey  wazanwuiiineestuinusssuvieitivesmuestildetnumnzauuas
dadu vietl \BummeimelulafansaumaneliAnysummanuulmilulangadaes
F1ens mMsasuuUasuiug (Space) fddnlulangndsnuynasusznimis
fio mavenefiufiasisny oluwdvesdeyatmans Aud vu WTe viewsiu
fuywdiediiaiunsoeenlududamanisalaneg  lussavlanldegnesitenie
LAZIING

eeuaiguounaluladansauma  uaznsdeasniauII AN
ogpaoanan  viliszuunsdeasnlandulvsgshiaagiiusyavininmnn
Bty isluguuuuresmsdeanslians nishoansriuariiion nsdeasueda
Touth  msdeanssnesvuulalasnil  waznslisvuuneninmesiBeudelnsdmyi
naeUszmanadtinnuddgydomalulagansaune lnousazUssnaniessusu
Wasuwmdlunsiaundauasugia wazdenuwiaiidayen  nsSeuiuas
weluladiinag Tasmewallafasauna wilfidunidueiesdofiduiiugu

daglumsiaudsema seanudsinnaluladuazmsdoansazaiunsadu

A

wisesdloddglunmstisadinanuduuwddinnyusululsemavosmuld
welulafasaumenaznsdeansisanmnsatisainedinnunduegves
yurungueneg ATl TnedeliAnnsdeslssiumadeauanndelu wu s
doasdenlosiusznininseunsy ey fies mstisensERUNIINIsANY LAY
AMAINNTUININNRIANAY)  MITIaTuayufanssUuNsATuY #ane
gifuarmAfy  MItaisyaduiinvesgnaMnIINTeNTe) LAz
a9PunaIN T lilATEUUNITINYAT M8
Tnoagu nsliinaluladansaumeuaznisdoansanansaudsesnldidu 3
ziu Ae seaulalnuana seRuNgy seaveddng seaudsay aulufsseaulssme
viesaulan il Ao
n) nslimeluladansaumanaznsdeansluszdu  “Jamnyana” lag
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nszudlutiagiiuinozuesiuin  weluladansaumeuaznisdoansanansaiiozaie
enseauniidayauued wsenislvadeuresloyariasnaonauesnnIILimIe
othwailoauazAeuinadasy  nvadandudoyatnansiivimnanudifndily
Fowwesanuiiuazinan AuveanivilviuysdaunsafiosBousldnaonaa aunsn
afansiazyszaumsallvifisdnliudoues  shldAnnsenseiugiitaan
vosywdoseiilsiinefiindey  wieluladansaumeuaznisdeansanansaiiozida
Tansimvesuyud Previilinszuunslunsindedeasserinsuyedanunsaiioy
yhldvannvanezuuuuandatu aidussuulaniaiiousds (Virtual World) vide
szuviuiiviila (Real Time) Tnsamzidiulddne Tuwamsvesnsioansil
Viuadly wu Aeufiameslinln (Notebook Computer) luhia (Modem) Inséwnyi
fiofio infesilefugrudananitieviliingniivhauegmufifemaannsods
Joyagiiesnn viseannanevensanoinalalunanfeiu

v)  mslimaluladasaumauaznisdoanslusedu “ngudsan” Fin
uywdludagdufiogvinunansnszuanisivativesmaluladasaunauaznig

doans Thefgnazdmaliinnsdensosgnisairefausssuinund Tamsssls
wuuAY (Borderless Culture) viausinseiivinmsssulan (Global Culture) Fane
Tifausssudindmi  fauasiifnisiiiuiinfindety Wawedoedatuie
munildsufusiudedumedidn eghdlsiny Jausssusiesiu waginmsssugen
Sruamnndsasissedlulan fufy ausssutumfesdunisdssedlugiuy
vidodnwazfifinsinmeifeafuegnsiifiuiasiuinzuienn Wy maduedede
vosngudumedidnnguieaiu madunguidanuauladertu nsdungui
nsnsgsihanssulafansamisnty mamufiiufietisfuaussanudednis
vosnuadlusnulasumnia “a-

Turniflyanadssegluanuzaindnuoandy uwilurmsifertuyaeatud
faenunsafiazisanuegorisiaanly  vieaunsaludensenisieansvesngy
dnwaizeneg Wy nauinvaunadesannsaladulsdifiowanuadsudeyatinans
anunsalaanadenaznsinusiy Tnedaihduszuunandsudeyams
Iavianedidnnsednd (E-mail) viednvisededidnnsedind (Electronic Mailing
List) vesnguasndnngundtaiesngluseiusineg eamfussauaussseaumdsg
mMsswsetetlunssniuoyininineinsssmed - duindousnag il
othadsBusely Wil nsdeslesdoyatmansine ldlddunadenlosany
meludszne  widadunsidenlestuieietnedaunndomsilan  iilensdnis
wiasdayavnansluiuagyiuil viumenisalnaeniial ldiwenisaliing1aasiie
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fulusziuresiiosiu videszdulanfnu

A mslimaluladansaumanazmsdoasiuszdiulssna uay “sedv
Ton” nszuamadsuudadlulan dsldudnsuBeuuasiadunisi malu ns
wam msdnen maemsunsinmelladlil Tu lnsewizedrdinsned
nemsineliAanszuansiasuidasediannmelulan  leldfinsuszana
mMsasuulas angausniidugainunsnssy sdugaiiaes Ao grgmanmnsa
Faduszuuimsugiaiiyatunszuiunmanliingfuuazussnududuiumnn
warludagiuilanidseglulangalvaifiontuin “gaimsughouisgitaguas
nMsBoud”  Aszvuiasvgialdinavdsudunsltarmdidundn  deyaim
ansaumanazauipnimindutldeyuedmilsddinaneuunenniy - dade
rosnaBsundasiimuafanarifnnnmeluladansaumauagnisdeanssieg

v A

Junilslutadendniddy  wsenalndanardudnseduindeusegininves

9

Tandhgnssualanifeniudu “wydiulan” (Global Village) Wunszualanfini
guiinanMswenlewesnaluladansaumenisdoasglandiusineg  wavsyeu

#1499 DEsATBUARUIRSTY

Unngmsalddiiindeiiosmnunn fe annzfiFendt “demnaiotng”
(Network Society) devmnefedsnnfilasiainedales WonsowazfuRnissinu
welulafansaumanaznisdeans  Inslamzgiudeyassuuiineananingnves
dmeFedoioonldldlusedulan qunseisdmasionainnisidu nsuinms
dan1s manszaeduiuaruinig wsseniilde msfne doasinavu 29
{huifia 29m3iwn wazmstedoulmmadanusuuuusiie mae

nsfeansuuuiuiduiusidnouiiAntuily “nsdeansiaru” (Mass
Communication) nanedu “miﬁamima%uuﬂﬂa” (Mass  Self-communica-
tion) Sudunaanmaluladansaumanaznisiemsriiuszuuiinea Jeiflinisds
asginavulunuuiidentedenan deingnszaieides uazdoinglnsvimiaedu
wieu  Wesnasfidseenluannsaszyumzianzadlugiuasidmuneuuy
ssesmsenauls Ineifldnisissunesnlunineg eg1slusfin  (Castells, 2009)
fofunnsafusnnuesnsieasuuuifunisfoasiudeomnary do msdeans
KuponfmestuBesiwelhdunmsdears 2 me fidunasddnuuenisidu
sreeaudet (Active Participation) snnnindemnasulunmsiaueruiiuuay
ROUAUBY BanmdnYAENISANNTAdeaS 2 M uaznsildiusiuegiaudeduves
ffidesuneseonisaieiuiiansisny  uasndlonautuanautivesdumesidngs
ansadeuseludayanadug  vilvvounvasnisadrsiiufiansnsusvesld
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nhens lnglidedrinnienmenm dfdrsauladudaumn danufnmiu uaz
aansouanUsEiiunsaumeeninInaneanvagluideiosngg
dsmnaToviefananlsndnlandinisdomslugadenuansauna  lag
YggreUmLaEnTEUAIdITLSUeITINYARALAL T TUAIN1T0REATY
fru¥y  Feiaunmanaluladfifssuunuisnasusssniumnadudateln
funinnssunsean vazyana Yy wazdenuiiuunliuinosndamiidutgm
wanvanedan1euTaussslueuag
uywduslvdgadodumasiin
nswasuulases “Qﬁﬁﬂﬁ?%wazmiﬁams” (Media and Communica-
tion Landscapes) derouniilidonaiuviaedeinavy laud widefun neas
Ay waylnsiied iudondnlunsdomsvesdany fedadumeluladszuunines
wagdanuansaumna hbiesuaurynany suiainguanulniaiudin wae

NAIU AT USINAAUAIUSNNSHNUER S aFeMaden naenrdessulatuay

Inséwiidiedio Jaunnrnsansssndondfuiifvosussmyguluedn

Tuvazifentu dossulaviliiudeuudas “givimimansides” veslne
Feuty Uiy Srananadifug (2550) ndndn deunhimsuansanaidiums
nsleafenhlnsnseenuniuuuiosnuy  lullagtudossuladililisiineg
wAty  widugussani@udanm  (Spiritual)  wazuiiindmnndenireglugy
nMenNLEeEN

TuuneuEes “The Eight Net Gen Norms” Snadi5aannienivuga
Sumesiiavihlandiuan 6,000 feghe Iiteasunsinudnseiiiinaula e
(Tapscott 2011)

) @3am (Freedom) wwuausulmilinnudAgsiedasiatainun
TnelanziFesendn nihiinsnu wanisAnwmuiningiels 27 U wnvugail
Wasuauds 5 A%t nanBndevildldi nisfrnunaeatneadlfidudsigels
wsuausulnlamiiouiudauluganeudnsiely

) nsmalasdu (Customization) tevuauulniliveuguuuy
uasgIukvurediva  winelaludeidauvasudluliagioudinusndnualld
1NN GanansiaianuadiessaUsglevivesduduing ifleawesennny
Fosnsuazanufisnela nzlilviniesnouaniniiryyeadly

I nsAdefiasient (Scruting) wivuausulnlidudesinieenniiu
Lidluvssdulvy Foda anunsemslasilugaiaunsonovausdlddae
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winlwlagnsdeanssuivalie  Joyadnmansuinunegnussyegluszuudumesiis
wagdelvy vinliAnnsduAuegsazmniemenay g ndudeu
V) AasIu (Integrity) wavuausulniinnudinlunnsssy Ay

D

v

Fodnd AnummnINgan anulusdla uazdadusedeynitu 1eswndsnulugad

Auguiliulau AlleuvesdruuasdoyarnasiiusyanuuazUnvsenieliiu

9
= v a

fadeidy AmnuRanaIndueIinannslinussy

V) AuTInile (Collaboration) twyuauiulilimnuaulasents
sufloUssanunuauduiusninseny  lneenganuduiusesulatiiusyuy
sumesidn Feliflwmiduiuitaumneuiiaviniy widdinsdinwntedes
n3Eeu n19v191u Jeyundiud waz/vm3eviaunisodinunie

V) anududis (Entertainment) wmvuausulvsldlannuduiic
wluanuivhauvdeussenmedifunsns mnuaynauuleunaslsnaieidy
drundlsveiiiinnsinuiianazanueden  uinenowaiisaunazveuludsd
¥ viludsiiveu unniulsnularnsinreussnaIni

VI A2miE) (Speed) wnvuaugulniiduau@ags viss waswime
57 ilesnanmindounazdadmanaluladvinlinsinseuszanusuduly
eenusng awihlirudestnanedutenindasndsle lisensufuaiy
ammu@%nﬁﬁaaﬂi eamuniifuiaTinfiRnuuutuaugulel

Vi) udanssu (nnovation)  tennvuaugulvadldlmassziuglneg
wazeaviuaivegmasanan  msluiniudlelilidudivesuansisaniunmmia
dpuuazamdnuaifauduin  wiluamuiviiny  mstdudaymuuuindy
sty livhaulavianudivdunsuiinsyduliifensaieassd

wituilussuudumedded  fldaunsafendndnual  wavanansn
Wasuulasiesldnuanusionis shlifAsmsmunguidunisuansanufniy
puanuaulavesilionu uenand madeasiudensaeufiunesifunisdeas
wuunszes i liunvimsdians  ddeasdiuannsofndedsiuldvans
e dnsujduiusiuibiiagueuaiiou Jldnuaunsadfadeyalasings
fifoyavannvans sauiafiluromenszaetmansemude

And e (2503) Idnandeymuooulaiindy “guvulvsl anulmi” 7
disazintunazuandnslunaumneynsdsadludieudug  fiumngegluds
MEA  denumnedinanduiudiudadoifinansznudenisdeanssiiu
poufiumesludsauansauma foll
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1. JULUUTBINITUAASDDN

doroufiumesnazgnlfidulonialunisuansesn  Tnenisdeanssuuuy
#99) Amannmane 1w suLuUlmsiveanislifesd (Forms of Speech) niaUsziam
yosnslifesideans (Genres) Aazilidnwasianeds unmuauifamzues
yurunienguiu fegsessUuutlmivesnislinwuasdessdoasininuie
Wu sld “Graphic Icons” Mluedomuneassanaumsuanstngy Huns
wansoonvilalvdifdndud  {lddelunguynvudsldisnisdug Tunisuans
ANyng 13903aun1w (Nonverbal Information) 8nde it Msldmsnwsi
usfiusilvglunsdanudnge  waziedosmnenendu elranumuiouans
mmﬁfuz%mmﬁwﬁmu waznslTiaunIw  (Verbal) Weusiuiesuazidunved
wainssu videnslifsnusede (Acronyms) wansersualmnuidn mseddoanslsl
aansaldBudniinzvesfiaunude

2. Inanwal

nsfoansruaeufiwesifntuluuiuniligilendules  lidundhiu

feunuazeosy as1e “Sndnwalooulat” On-line Identities) Tuwn tieunda
WA yadnaw safeavnane uazdnunsfiuansauiiuiei aueain
Sndnwaiou (Multiple Identities) Tuan uaznuinddoansagliinuddnyogneds
somsTatiauaie Tuaneneuinwaudu Tnssssinse iAo
foyadausitu oghdlsfinnu deyaannisdunvaliFeamamuin amfiauling,
Wasemuasauililtnszindgduariauess widumsizmsunlady
drunilaveanerduimadva

3. auduiusszvinedsaalunszusunisiedns

Anudustudisnanetaneddnifiuntiiaimfuinneundy  Aeufiavan

'
=

#oanstunsdeasHIuARNNILABS WU TuUSUNvasAuynaulusIAnsmeIny s
SinAwee viereRuiulneuluyurwdu YansdeasiiuneNiiunes noun

Y 9

rIndeaswazaTIsasuANLdLTUSTEI AUl ugNIANIBLUY  N15FRA1IASS
winillganuduiusidudeutulunisdeansaiwen lunedmelduiunmeaiu

v

galunindu damuiguuuuanuduiusvesideasidullegrmaiu ldnds o

doansuanafinsnmuazanugniuiefluszduiiunans  maaGesdeindy
FsuildeFoaslilummdstusuuudowes sy euieiinaianEes
owligdeasilvdomaaudnunents  maaudnuuzddnaenulfiauslungs
dinfiinazuanseenduifioun ileBusunmadudrumiisueandy wonand ade

v v 6

Sounalungy  SelinasednuaeIULUULAEANUTNTUYRIANFNTUS Ay
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4. UTVINIUYDINTTUAAIBNNINGANTTH

miLﬁm%uuaxﬁ%ﬁuiﬂashwiaLﬁaqsuaﬁmi?iaamhuﬂamﬁ'gLmaﬁ%6] 1N
whlUgnmesfaunussingiu anmmne yadnnw wazarmdisiusiandnly
nauarlisiudy e muanisuaneenlummgingsy  wavussvingiulungy
nzngulangunilsenagninllfiduussiagrudmiungudug  sefenaduld
meogavesusIingulusyiunguane Wy nslidydnyaluanininuvangniy
915wl Anuddn Wienansanudesnsminsn mnuaule  Taudsannudesnts
mane Tnoianzegsddumsaunuiluiesdind (Private Chat) Z9aglainy
Fydnuadmaniling T

nanlagasy  faeanslumsioansinunoufiumeslsimunguuuilunis
uansondailvingueumaianunsofoanslussudinuasauma aueananse
a¥euvsneuasansia (Codify) edhlamumsnemznguls suuuuly
nsuanseeniignitannuiisneliAnsndnuaiinmenguiifdnuazUfudeuld
limesa Tuegfuuiummadeeumesngy  adsaruduiusludnunesainvans
Fauduuuiduagasnun laiadda laindeds Waustunsiauaduiusiands
Tsunufn Wluseduiifunisdeasuuuivies viewntetnenansnusaudeas
&sus uasfllanuinduniian  Ae  msuanseensdanannilugnisaing
vsvingnlnd - eyl dieuauindunisufduiug  uarsnwianinmadansd
nauitaUsITaueld

uNaTU SonNUNIaYUYARIANETHUNA

Tuedn  desnavunszuavdnldtednduueUsegines  (Gatekeeper)
wadsdorfugimuaszinems (Agenda Setting) Lesangrunavthiiaanm
SuRaveuluguzdeiionndn

roufideyarnasazdmiuginary usIsmsuazduiTR AN
dovnfufidonassdanses lnsnsesiinnsaninBeday Saudnhavladfivmesio
ns3uivesansisay wilugadinuansaumedineuiinmes umesidn uazszuy
famealdsnAudunluiovssinfy  suednduhliAeunnssutunegng
WnneviaINTaIEdy Aaudfyfe unumvthfistning “Aemtavuiieardin’
fu “ffuany Bedwmeutinmedutiniwadiemedolioatandu  iumsld
\nsesiledeansdusiualiy selatumeluladfdnea Taoianzdedeny wu wiwdn
Mimees il va swdinsdudinuadetisuarnudnuauzveaywdiuging
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v 1

AINNEN I

Seol Jin-ah (2011) uanaanuwiuin Jagiufiegaves “ansansmansiese
918” (Networked Journalism) Ssnefanssauiioriedudeanssenineguanti
fAor wavildde ionsdeasseminatuniniu audwesnnfBafiumndude
wmsznsiufAsomeviuiulumazsislimnineglduanivasuGeudsadennas
aruiianelavestuuasi  sunaaevinelUgimansfiiugueguuauidnd
Feulpsfeu  Belundniu  Hewnavuihsdosduaiumsiduiuuaraineniy
Aeriuszrinsgfuasiuesdnsiomamudug

Tuowaninmih wunliuasddilonaduldlifo mssmileduszning
W 2 ¢he (Hirst 2011) athluguuudnaessswinsdionndn-fleatanduiiGend
“IUs-uew” (Professionals-Amateurs) nefian1sdnlassaialiinausiuile
fueg19asassn lngenheeaenannsemewnu; ANNEIY @519y
mawsyivladousslovivostuuastu  uenantu  lugrugdiiiuszaunisl
?iamaﬂuuﬁam%wawﬂ%’uwmwmﬂmaﬂisﬂsdnmu‘flu “n33UN13”  (Referee)

fo  mstuusuarlivdnyssiuuduludesmunmuesdeyadnians  fesan
USInasuannanesmmang1nansigldnanuazineuns  (User-generated
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fddvedandumesidn vienanléin Sumeddnfairdesiefivaeliannis
swsududugurluguuuudsaseonlad

Facebook marketing dsauaaulail
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Facebook ilndfusanniudes fauduld Facebook Muwiioudiu
vilsluTinuszdriu liegluitlmuAladusilneyeiaus Facebook iilouniing
welu Facebook usazaufinrwauiildlidessulanid Fuhaundudmilsd Face-
book  manisiiidldnuduuisialinusuliAnusslondunsairsauay
duiusveIAUNGUsingg

dedsiiAntuanlulan uarBunaefudossunlndidlduniudeny
hasfiuwusus visedudane Wiasesdle Social Media waniuwuulndsis
wnfudos wWuiy smuihdauameduauiuiuneoududfesdnamdu
Uy Facebook Aeunsilining nsvimi vievBuvilsdefusituins uuuuiinn
wasFRislonaneTnon  ismuhiaudnilvgseuinisfumidnamduly
voalanu1u News Feed %aﬁﬁamﬂ%ﬂ%’agaé’ﬂmmﬁhm yoafiousilu Facebook
yupiume sesiodn sieulinsyiithifunfisenindinBouvdonsussyn uasi
ddyadensziandeyamatdusisaniule uazdenilazuansoandsauiu
Tugduuusingg viufileslidesRinunimilouadenau

dmivlanvesnisnatn  tndeasnismaianeeimetisnniavaiig
wusudtun  gefuflsdiauedudiineulangvesiuilan saiasuilsamdiu
#1499 AN aseadiiusiiamnesenanen nszdulsinvuense
dieu wazeengudeluoghdlifuan uitlyme wasddudunidduiinues
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winwlsegelsioreegiugnAvess ivalatuizes ) waruInTwEeyY
UL Facebook Pages #3antiusnues Facebook Hnn1smaalaasdig
HunlvigAuansaansIyene @3190nsuene Neznsequliiianisaunun

'
a

Rerfududuesmnunegiseilios uazfsannsoaslawauy Facebook Ads
vi3onslawaiiu  Facebook  Mlmnuaansnmznaulinssedieilaineiin
roulutinaimnimdadenleosegiuuuiud  aunsaaiuuuas UL
iu drsramnadieanseingg uasynadsfindutimneadn Facebook Ads tvian
Hu wnwAlduddudesimusliundiouaudug vu Facebook lUdnde
wils wedlouhlffunmuusihusudduienuediuinguauiinininddn dels
nnsil nmananedunuhiivssninimgenitiBmaiug fieevhan uasdiuaa
Fuveulushaudwieuususiulusi
FeTimsainsguruvesauitumlufuususiuu  Facebook # 1idn
Tonalsifaumaniuldfusdosmnvemuud  uasnsedulimnildvimiiiue
unsAanadunuganeduanafinyszdulansunailiaiafnudeu  Ssauni

v v v

700 dueu uiddsiyaealiwivgtlussiunnudseadants audSeuldd

'
aa v a

Facebook nanaiduaruasizivmalugdududug Afidasnisivlasasmin
wazdlldauannndi 700 auaulul 2011

JE!

THE GEOSOCIAL UNIVERSE

brightkite
mixi®

peiess

0 som
63

myspace

il
1_ D U Linked [
M 2

BILLION 115 e

MOBILE DEVICES
MILLION 98

|
-,
facebook LLBD @873 bwitker

Qzone Hotmail

The Geosocial Universe 2.0 (87984971 : http://imjustcreative.co.uk)
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agnslsfinny  wenanndadudsngfiinainduiuauldiy  Facebook
N1 700 Ewauinlanudy Facebook fanaeifuensmisnsdoasnisnanni
ddey warnsesne Adalenmdlitnniseaiasneg Ieilenaadnannuduiug
Hiunsyanglalaensaiugnd  wasisgangugnAdmanglvadlviidnidiusuy
AuRanTsUMINIsAan Fadaust) 2007 7 Facebook l#iUnia Facebook Page Tu
1 mMIimuUugeene Aflinednedeiles lea1sgunsaivieiniesiionan
naeviinlikusualaunluldauegrafivse@nsainuazlsvndndnlunisaiisg
Usvaunsaluagnsiidausiussrinuusudtuiiduseunuudvaniiy

Pages 50MNUINUBY Facebook AlUSaulaiiou Profile WiaUse iR uay
foyasneg vesuusud  madAmavilsfitindeansnisnanidoniiozaiig
Facebook Page ileuususvesinesiu Afieflavadesaniliiunusudlidu
waflounyudauniafiidinlasuausguuiaiednodsausoulaufidvuialng
nermne uazasouaguinlanidodlififiduan

Pages W3outiusnues Facebook anunsadeanslduumin News Feeds

visonthieyadniandnag veadieus lumslnveanguimineg siidwadigaves
138l Brand Page wianthesulatlunisuansinuuasusus ARonsiiuususl
flonadnluunsndueguunt News Feeds wosnguiilmuneg Gaieinduiiui
dusveslfny Facebook TneiiirdBusesmiesls Jaunnsrsainiasesilens
doansluguuudy Auvsudidledesnslavanduivesy shasdunsdaboals
naumuneuInnI

Page anunsalvideyaldiogwioiles uavanlmiegiaue doyatnnansi
Facebook Page nszangliglfnuusazauaziuszdnsam uaznaennan (Real
Time) UsIngogvt News Feeds oy eussloniinnqniitasasranisyn
AusTIRUIUAtUNguvneanunsavilied9sngs 91aanseneg aeliany
anviusiomgnsalinanIdeiindun mszdmssgnauimanelaenss

NMsANELY  Facebook Twansgeuwsnidwiu 1,500 auluipiou
fugneu U 2553 wuin 38% vesiildaruiinigne Like eg1elion 1 wususilu
orndnsdedsnuuiell dlneiadedldan Facebook winilldng Like liun 9
Pages dudulomafléifurosmdumsynne doansfunusudiiny News Feeds
ilosnguinnareauiiianng Like wui1 40% naufiosudiuan iedeiaueiivey
TusTudusing 39% naifledesnisuansoanimnuiatuayuuusud Wioustmbus
36% neLilefeINsIuLINYBY 34% AALtedesnissuteyatianseneg vosuusus
vdoUSTanty 33% neviieesnnmunsdashdudilvly 30% naieesn
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iAsaYnadenu (Social Network) wiadasenu (Social Media) fiun1sdassnisnaalugafines %

NIVYNINTANTIAT 29% NANBANNAUNAWIL 25% naLveRaInsidifstoya
dagiliaunsamlaaniiou 22% nawmsgdiauuuginam 21% nafiodsens

(v 3

SINLUTUATOUIENUUS 1INBITYU 13% nation1sAnwILAIiUmTes9e 1e9

Y

U3t 13% nawfledeanisaiiesauduiusiuuusud wieustm (http://masha-
ble.com)

finans39897n Neilsen ftlhifiudn 90% %aapliu‘%‘lmv‘?iaﬁmmﬁwaa
Wiou LLasﬂu‘lumam%ﬁluﬁmdauﬁgaﬂdw‘vﬁmwﬁ viseaniulsdvesdudnty
wanani like lu Facebook mdngulimugedudunnniuuuueslavandssn
warfiddnfamldfondeiuailavan

Have some degree of trust* in the following forms of advertising
April 2009

Recommendations from people known  [NNNRNEGEGEGEEGEEEEEEE CO%
Consumer opinions posted enline [ NG 70
Brand websites |G 70’
Editorial content (e.g. newspaper article)  [NNNGEGEGEGEGEEEEE -
Brand sponsorships [N o
v I 25
Newspaper [ 1
Magazines | 5o
Billboards / outdeor advertising [N
Racio N 5
Emails signed up for I
Adsbefore movies [N s:
searchengine results ads [ 1%
Online video ads [N :7:
Online bannerads [N ::5
Textads on mobile phones [N 4%

Source: The Mielsen Company
*E.g. S50 percent of respondents trusted “completely™ or “somewhat” recommendations from people they know

Global Advertising: Consumers Trust Real Friends and Virtual Strangers
the Most The Nielsen Company
(http://blog.nielsen.com)

Twitter Marketing nfintaavasiindasansnisnana

tagtiu Twitter Ifnanedunidundesiiovindeasnismainuu Social
Media fidanfiunumandysedud U3n1s uazesins vhldAnsULUULAZ TSNS
’Lumﬂﬂé’fmut,ﬂ’%'mﬁaﬁiwm&Jg‘uLLUU Al Twitter  upnAsRINIASasiiorh
doansmsnanauu Social Media sUnuuduq e femnuiililunisdeansiiineg
Wlgaud 140 fadnws iumnuyhmevesinnismaininazlinagnsdeansnisnain
soulateglsliiinusslomigen
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UBenuwndafidenin  Micro Blog dsfiendnwaliamzsiivunsiuiiveseu

sulmifivousiuerlsdug mndiila uasvouvherlavansq edrmdouiy
FounnsinsBnegrsves Twitter Aopuduiusseninagflinidudnvazves

“Aun” way “eugnan’ Tilumnuduiusuuuvang fenslnd@natnauy

v v

futiesninguuuuanuduiiouuy Facebook w3 Hi5 Tspnuuiieutuiy

neyagAgylunsvinIseaIauL Social Media isnesssuvAvesdinuizatioly

=

AAEY  WRANUEUNYRANBUNINNITUTENINYDIAUAINNU LN YA

€

'
a

dfnyfigavesnisnainui Socal Media Ae “Trust” viomulinga danuiion
L‘U%EruLaﬁauﬁumuﬁL‘l‘flué'aaqmwé’wﬁmﬁaﬂén FausBendn “Trust Agent” %3e
Wieufislvianslindals

fadu nsdglangshivves Social Media Tnsiamedldmanet uagld
T “Push Marketing” w3anisnatauuulaan asgnuesainussagauludsnu
saulaviiuindu Spam uaznanedu Intrusive Marketing uilugnissiedu

Hudunsegsnansauusudnnag Tdlividudu “Trust Agent” tiues

Msld “Trust Agent” ldFuanuindetiogs wazilauduusnnliaiy
Wefle 1Tuffdiansiddnydnaudmnensnainesdud uazuimsves 1
fannuAnuiu Anuituresaunguifanunsatih Tauthadslavesfuslnadidungy
Whnneveasn JudunauadAydgeudiiavesnsnaiauu Twitter tulos

fiall  fmssdvinansanuAndumnefiseuiiiaunideie ¥ uau
Bidedelaanauily Smudermgluvdendufiewiues

sUuuumMsaeansnsnanfivanzand iU Twitter YoundIog1 5
sunu el

nsaeaaileaenAnsTivIeaiausud  unsaauusud ey
ahwenudlalundedost  unstfunislienuinnudlafigndeaisdius
dudviondndoel  nadadmiensitnanslviy  Aentundesusiinunis
Twitter  AlunagndermiannzazyiliAnnisunsnszaednasuaziinnis
Susldegneringy wiuddelunseuandneineg dahvmusedeyasieg 910 Twitter
Tuiauesunaneifufivensy

nsRaanaznIsELEsINsYIe  Tunsinmsnaeiivsrauaudise
fumaidumadeulssnsiemmndenns ldihanduieduiy deftnon viefe
Fenneavlat] (Social Media) f1eq sauviaiules Facebook wazuaUndiadusngg

wadansviiRnssuly Twitter Turiildlaedinmssneg  sdhadu s
ReTweet §3fifian1s Tweet Fomnuilsnveu fisndenisiimuduldenusios fu
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v

usiuiiunTg ReTweet 2xdisUuuufo fasna “ReTweet” a1ntiu Client niafaua
Guagins ReTweet sl Tneftlianansoudle viedewdia Tweet tuq 1¢
uidaqtiu Client Havgyndvilvanunsaudly/seiduderuilsnay ReTweet
16udn M3 ReTweet Toilrigndn wu Litelignéniisn ReTweet le¥uamERiausnag
MsAin Tag lun1s Tweet darnuifiesuansfiey n1sneumaudesnata vions
Tweet ToAUANNY MINABINIT AT Tweet JUNNANY NsasinsidnsuAanssy
18

N5U3MS waznsadenuduiusiugndn deazludnuanisiinme
oghadufues Walemalgniuansmnudniiu udamndosSeulubosineg 3
mMnUIsiansdeansléd awnsasuSesineg uazneunduldesaiurieiifiay
ibignAn3dnd $dneugu wilumenduiy mniinevizeriligndnidndalile
Sumldlanenananedunademeldguieniy

nsadegnruuusus  Junisaiaasetnevesiuslanvseunuaduiie
TiAnnsuaniasudeya  uavmsaianudsiussuiszritsgnimieuundy
Frfiu il oraudu Twitter Aurtuaduadiafues wu wiuaduresialu wiuvea
visowunduiifudvosnususfiesdnsainsld  Taegausvasdifioatuayuliiin
mManaReiy wanasun ARy

v v ' '
A A

fiall Twitter vosuUIUAVEDRsANTaRRsTledoansTusUuuUlAgULLY
wils wievans ) sUuuuTmAUALY JeiuduSesddyiitngsia wagtinnismannae
vusnlsieualafiy Twitter mszdumsdeansanemeimsaseansam i
foansnsnannanansald Twitter udaamslunisdeansiugndn Suilernnaiiu
Mmsdsananudadiu Flusiuduiums Twitter wazdafanssusneg Beads
nauunLAdRnauldunueluy nssvendesirivngiu wavannsnadamanseny
Tunanasnntusiniu (samed dunmding, 2554)

ol Aefiasy Ty lihesdnsvidegsnalailly Twitter Huiedosiiodeans
msnaaudy  desiulahannsadeasiugniilieginniuazaasanaiogis
NUIIN9399)

Mobile marketing dag15n15nanlivaulun
Tagtuwmealulagnamulnsdnndetiowundunumesnsaiiudinuin

v
=< a 1

Tu auwnuazisenindumdeunsuiiunesiniesdosinuAnsludmng 9
WAUINIINIIAUENTawIsniiauausalndAesiuATesnaufiamasuINTY
Soy9 auAuAHEEAINTUNTHANT kagseuuUURNsTmLenauaueanTs
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Taumannvanedu feugsiatuiia ing waenslanudumedidn vililnsdi
wianiifiduegnannlunisiudsuslamginssuesuilna

Uieminandndlugvateseidaduiisanudesnisvesduilaniivain
e Jamereniauiulgaienianiuassruuufoanislifianuamsonn
Bty uennflennuelng.ponuaziuans videnisasdernu udldifiuaruaningg
Tums@eudedumedidasinuaietionuiags Wy 36 46 msaieszuudndua
Uffiutanineg nsadiessuuuee viliiannsvednsdwisiefennlulnaiiu
nnsdueesdiodeansuuuiiug

ALaYENEAAINTIBNIILVDY Morgan Stanley UsednU 2010 AranIsal
71 anelut 2012 FuIuEeAUI8Ye Smart Phone 389N 388AU18YaIRNTIADS
faliatn uazwuuiilfzsautu wandiifiuitlusuerunuivees Smart Phone
3

SUEIUN

Y

Smartphone > PC Shipments Within 2 Years —
Implies Very Rapid / Land Grab Evolution of Internet Access

Global Unit Shipments of Desktop PCs + Notebook PCs vs. Smartphones, 2005 — 2013E

2012E: Inflection Point
Smartphones > Total PCs

g
z
£
!

2006 2007 2008 2009 2010E 2011E 2012E 2013E

* Desktop PCs = Notebook PCs ¢ Smartphones

Morgan Stanley Nate: Notebook PCs inciuds Mothooks. Soure: Kaly Hubery, Ehed Golbior, Morgan Stanisy Resoerch.
Datn and Estimates sa of 1110

(97999970 : http//www.moreanstanley.com)
enunvedunanisaimalulagasaunaglsy wse “8lefile (EITO =
European Information Technology Observatory)” dle 7 Awmnaw 2552 41 1wl
WA, 2552 m%ﬁéﬂﬁmﬁwﬁﬁaﬁaﬁﬂaﬂ 4,400 aUAY Fafiuduan 3,900 a1UAY
0T we 2551 venaniidsmanisaidndn  1ud wa. 2553 shasdldlnsdn
fiefiovilan 4,800 dwau  nuTeuitsudnuglinsdwidefofusiuugly
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Sumosiawiled wa. 2552 TldBumesidnuszann 1,700 &uau aunszitsly
U 2550 Sfllnsdwiidiofioriuandudnds 2,100 ey Aeranarildiduau
Jdmsdwiidefoifisdunusnuglidumedidn mmenisvioslandumedide
wonnagyilanuneuiinesudnamnsavieslandumesianulnsdwi
fiofiold avdu Fudumepandsiidinilusoudliinsdwidofiotafiumndunu
g B umesidaduainiu

nnnsidglilnsdnvidefoifumnndwilfindoasnismanasiian iy
wulUldnsdwiidlefiovhnsdeansmnann  Sdegsuisnitussauaudiialu
nmsvhmsmaasnlnsdwideiie degrsusne Rudw (Pizza Hut) ATuIns
“Pgsnlelviuney (Pizza Hut iPhone App)” THuINIsuazwIEALELAINTA
urgnAnililelriu wazlewonsiv

fiadl gnénansneeniuuLazmnusmiifisslukuuvesnuldlagld
wdosdlasa fiusinguuvtheelnsdwidiefio uenand fesnsndslisuneta
PINAANNTIARAFIUT i “Buidue (MMA = Mobile Marketing Associa-
tion)” 1ile 17 wae@meu 2552 aessisia Ao T1eTanissusednslavanuuuih
s muUlnsAnidetiouviseluinimile wazsneianissusaansldinalulagiie
Tylwisainunile Tnendanniieunsngiay 2552 Usinginiagidniisonuie
PnMslaarIuuinsiegsvlelnuley 1 aumseg wisUseana 34 a1uum

Tundvesalidelumslavandhulnsdwidofiody  eMarketer  Total
Access A0 AltIglunslawanuinsdnidetelul w.a. 2552 Yrazilyas
416 auuseey wIeUTENIM 14,000 A1uum Tud w.e. 2553 urazdanlganelunis
lawadn 593 aumisegy wseUszanm 20,000 auuw  Tud w.a. 2554 Wagdlen
Toaelunslawan 830 dunsegy winUszunal 28,000 a1uum Tul w.e. 2555
azdanlganglunislavan 1,140 Aunsogy Wieuseaa 38,000 a1UU W Lag
Tl e 2556 Ungdialdanglunislawangdia 1,560 auwiesy viseuszunm
53,000 dUUM

9INN1IAANTEIVOY eMarketer Total Access auwiulsinanldanglunis
Tawanrulnsdwidodeduuiltufiunntunnd  Fatuaeiidudusddouunli
waznszuanulonvesslavaniinsiwifledefitndearsnsnaiaiionany
Asanmugdall  uarmsiinagnsnseaanulnsdwilletialuuszendldluay
fumsmannvesnuiiolianansniewuruazutaiuiuguRsle (http://www.
telecomjournal.net)

Weguuwildunisiivlavesnmslavanvuiiedslunainansss wuinnis
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ANANISAIURY eMarketer

US Mobile Ad Spending, 2009-2014
millions and % change

52,5495
(25%)

52,0368
(36%)
$1.501.3
(3%
§1,102.4
{98%)

57431

79%)
$416.0
(30%)
2009 2013 201

2010 2011 2012

Nete: includes display (Banrer, rich media and videa), search and
messaging-hased advertising

Source’ elfarketer, Sep 2070

120005 i eMarketer.com

(87989979 : http://www.emarketer.com)
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nsdhds  (Reach) Jumsindrunudiivulawanegutdes 1 asdly

Frsvaznallanamils lnedadevanifianunaniadn  lunmsjusudssann
aslavanasisagsesdiauiulavanveswliuiniiagn Felundvosdnuiug
TinsAnsidlefionuinnisennsviadseina  dnsnsiulavesgldaunsniny
Usnanisldnudeyaviaauivuulieds wioasldeu Applications Games &y
agludnsiugausgwiailos Wudiwninvigveegiunmsdidsiaulaun
Ay
a v a v 9 ] ~ =
AMUNEIdas (Relevancy) mislawandumludinguidmanefiuiayi
Anuadlanaziinnufeitesiviuawazuinmstug deudialenialunisungligs
& L o w g1, 2y =
1N W dusadevanueaaaiss dmsuld iPhone ifivpadathuangluy
nauils iPhone Fevzanunsavield lneanuieitesglandeyaatiausyving we
Voganfe Tayaanuil neRnIsULarANYOU JULaEEviRvadlnsAnNdetienly
AuAUly  (Immediacy) Jugaiuraduuigduen  Wesninsdn
4 A & A A A - o w v Y i ] Y
fefeilunIeiedearsiingdwiunislineuiuluunseninngudmunedu
WUsUAAUAT Wu nslavanfisgmthlvdlusiendiviy - wignAainsanaiie
W13.49 (Click to Call) leaaviuil
allann TuuigdunsineRuduniasdonsnaiaiinsaussansainanniie
=~ v oA A ] Y = o ] o A v o
Weuivdedu Tukdvesmsidifsiauaniengy amnsausudsusuwuulidn
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Aunguselanisyarals  ansaneundulaluiuil wastielingudwineney
SUuMBnInNsEYuees1e Wy Click to Call useeslsna nsosiionisnisnann
L% dy 1 = Y A £ 74 4 a LY 1

millilansaldlalunnnsdl  ddenldizdomiasanandadeseg  away
wingan Wy dnguszasanamseanausgidls wu msaiwmsw%‘lumaum
A59UUTUR WD N1TASNEERATY LuaﬂmmJmmunwumaaammuwmu N3
aswﬂﬂiiUi‘Lummumﬂmiamammumam%a‘imwmﬂmamuumaa ane
naulvuRengudminenuiasavesduasn Ineglaandeyadiu Demographic
Geographic &g Psychographic G'Tfﬂmammmmmﬁi’fammwgammﬂgmsﬁauﬂa
YoeRTAedduAvLTWsaLdugnAvenTIeEudy ATsdeinisuenifeesls
WU desmsiisdniievdwiugnalaatu  viseresnsuanlusluduvesdue

al dl 14 1 ldgl Y vV 1 dl

91 fgeslnuiiannsavengndAnguillatng wasdesmslumangauiian (The
Best & Most Effective Channels) tiagingoandlnuasvidrdengudmingvos)
lpangameiuuinzanlivnwiuly - Feraivaredemidunisdifdaeg
PelATIENIT0HUNTE e UU ST ARt R smaman iU sE AN A wu Uy

@ & a Ao u A w1 =
msiana  (Measurement)  \Judsniddiavdiginindesmdladl
UsgansnmageantunisiifienguidhmnemuingUssasdnisnainiinueil’ was
FerrelunisusudsuunuildieliiinUseloviasn  as1egiudoyagnan
(Building customer database) JudidrAguiniianvasnisvinluuied
¢ 2 oA Y o a . . o I3 | o A oA
5w Liesandenlulzesves Personalization wisanuludiuiiigininge
au uiovaguteyagnAifgexlidaunsathtefiunlile wdsesaunuasie
giudeyagnen ivdeyatiieatedliunniign weazuenliindesdongnAs
1 1 Ay wnldEudeslsveastne viseldduieslsvesaudaing hlufiwinduls
& v o w Y oo g v I3 v o ~ ] a
o YadudAnlateiviliunuilugnausedrveasn vievesquis salley A
i v = a v A - A a v
you Amudlunsld waglenmanazaulalufumdug sl Suduiteq aemy
ML NIFINANANYDIFD WA INTBEY Mdus1FenANIINIAUINATIE e
ns3dngnAusazauazyisluzeswes Personalization TiAnUsyluviasan 14
Anuaulalumaluladvadletio uwazunuldauInIy enazlaAnwiasesiiolne
=9 2 o ¢ & ad & ¢
aldvinseanauugunsaimatil wsgwaluladfgwy  anuaunsavesgunsal
- i | a A v A A qu
wnFudenilgunuulssanuaznsnainlvalg anuun Wy Buinsdedmiledsly
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g
a a2 a

wisesdiolavanguuuulilueunansulng usu (357w Agleyens, 2554)
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AUIANYRINTHRETININAINEARINDA Walanidigden 3.0
wagAuRENNsEeEsNIRAInlueAnIINTea1n 1.0 wieuduguyenis

aa1m 2.0 Wifiunsdeansmasainagiu dadunslavaniieduilnelaeduilan
9E19U1939 nvaiauAeaudu Social Media Marketing MRUSLAATILLARS
ANuAni Samadvayy  wassauduaieuyuvesfiaulaludadeniuduniies
Funantignnisuilaetinmseaiafasannineiiaunnaieatn  wasdaku
Ipegaumma  nsdliegne Wy msldinueeulatuntiglunisasisuwusudves
swiInansive dswimanansineiuly Social Game visawnueaulatioasng
WUSUAUY Facebook fawavesiud) 2553 men1silasainy Kbank Millionaire lag
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wialulagansauna daugaduwiu (Sullivan, 2002, cited in Papacharissi, 2007, P.
21)  ndmddenfonisufiiunsdemaruadidugtudusnisieridavesde
Insvimd inszdfuasuiimniineduiiosfuans Tavslummsaaeudeyaiilsd
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doansluudon
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vdenisieifuuvdsmmeanguiininioadasaudililiszneverdmdugdedn
vidoidsiansvhanuegludningnuslausmils Univinsanunfimemans
vuuaianssufedimainats lidiesdu nsasmaninadies “citi
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man and Willis, 2003) 215815@nsuUUYies “do-it-yourself — DIY journal-
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NiFeuvdenthdoyaangeuundudiuuszneunisveannideuinimgnisal
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Following the firebombing of of ‘ » .
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THINKABOUTIT Developing World

european blogging competition SEvE-

home about winners'urlp posts bloggers parners editorial stats media videos community

Editorial blog
§  Green Economy Starts in

[ ) our own Backyards
\ ) ] Introducing the New Reporters

of the THINK Revamped

IMiIIenmnm Villages: a Project!
"W} lasting impact?
4| The reporters for
the new THINK

Development and the project have been
Doing Business project chosen. Let's give

| them all a round of

| applause!

)

News writing contest

A 1
ou know the M

Do you know the MDG's.
- i

sUvInuaeny13lusiulenisedoziuisian (www.development.thinkaboutit.eu)
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uennd thimmstimamanidnansauatuayuuufnding1 wiou
fududuinsznvududlasulenialunisimunlasiadianisasmanssuiuy
Tyaid] wamfidu (Matheson, 2004) sesuinmsansmanidosledoua “Ungruog
TuwuudassiiBenitanuiifunssuiunmsmnnindundndust  feudenidug
samieslulurnans wnndndudaoeissurnas” (u.458) duge (Deuze, 2003)
Primeluladiduisesdusznovnandutiodvduasy  ndnsfledonlosdoya
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nsdeansulavuvudumesiindaiioduiisarsaansussianiidsesin
wiladeniun Iny waglnsviad (1.206)

uennmAlulaBiduisdulssneuiiddmesnisioms  uasfudad
duasuliiAnnsidsundasguiuunisdoansuds  nannaveanaluladedis
SuwmesiledinalmAnguasy  nadles msuneses  warTausssulaseadialv
293Uy UJordan, 2001) aguiiwnelilunuiden wivswdbumeddelilndu
vowmneu uiiduvesussrmudiigue Snadsdidnenmlumsiadiduturosny
Tudsen  Wemudnliidanalulodfuifuindldfeyatnnms dufu auauiy
AuseBaiideriaisfusnntuananulivifontumeensauna  uazaulsl
ianamannnsidldinelulad w50) umesiluduiiaest  {Bouastlfiiui
Auldvinieniuveansitinalulad wasnislivsslovivessenvugidnaly
nshdaneluled dunsvBusnanunisainslidodenlummnisalidondands
aanvesdnlls uavludise

nsidonnavasienlys : Ussmasaedese
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Fuduvssimadsdaianianisiuuaginaluladussimanisluginnaode
nziusandedls wazldaugrumindu “de” Muasugiaveueliy (BBC News
Asia)

Awluidnnadendailuafidandotuil 7 wqunieu 2554 Tned
WIIANMTLDITIW 6 WsAswTde  driingnddguszanglinaede-uuaiin
(BBC News Asia-Pacific, 2011) 9181wl uil 9 wquanau 2554 Tilszwinsean
wlEvEidenseunnie 206 dweu  vioAnluioray 93 vesliidvEidendeh
Uszina wan1dendasngdn wesafefl (People’s Action Party) dafiunssn
UivnsUssmasiodngn 1¢Suidon 81 fifsanndiuauviedu 87 s wimssarne
FuagldiduanBnanifunusugadies 6 il windsifoindudesuzadstdlug
fantukausiAsalusszmausndudulsemadaszanunaidediod wa. 2508

og1slsfinn fFovndtnimiTivssininaede-uuaiin (BBC News
Asia-Pacific, $1audn) Seldsenufamslidelunndondindsin delnsidund
unumeggslunmaduiuiiliszmldedune  andles  uassussduides

yauriivessludenssuandnegrmifsdefiud vy uaslnsimiddedians
Tuegadunn uenand fAetmidivssdaednssiaglinmaednsny
11 Avinaulauazihdunmeanniianie ausulvivindsaluiuszana 6 uauau
Juifavsidendadundiusn  dfuthnsdlesdddnagnsnmsmidesinudges
miludedsrmduniusnisudontu flevnldunnmsaiuaenui laa uev
nilslufatassuidondeongdosfianainwssadisduldfudosatuayuain
wiu Tumednannndn 60,000 ey uazdaduiiidnnsdlesdenlusadiloum
yousnnTigaluriuledifang1n (BBC News, Business, 2011) dhudedsnudnusziam
vilsogaging AlAleatuayuilraetnsdunany  lummssiudin hanidle
NnnssaguiesilrauasiofniiuiindnisinsosdnvesUsema  adreanulsl
wolaungusudipudunesilaluognann  (News by  ql000g,  2011)

mndeyauaranwnisaiiavaneiingnnd  Hundngrudesedned
wanslifiuinadadinsfuidonduarifianiidonddludsnluflidelnidund
memidles  whsguiauazngusneazinseuliiodnfnnisldanludemavy
nswuanan  minanuAmimanalulagnisideans sasmauUszunsgly
Sumesaifsumemaieuisung  Idadeudulsyadulaelun
danlusluSeudesudy mauies wazuuesd (Kluver and Banerjee, 2005) N&n3
11 Suweidetiedatudiassasiuilnlasenzesedslulssmad
UsgrsUloadinly  waeslimswiadumensidlesegnadudu wssanisdlediineg
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Junssala uariideslanisilodhihazduielamdduagliszloviandeln
lunisaniiesuazldudseiuansisuzvaslionsaiudiy diunenddu
(Hampton, 2010) na1 Aelmiviedemaientieiduanuiipnmgauiiaysal
wuunnfian waztaelinftouvesdin “griunsiia” dpudsdu (u.10)
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ging Landscape of
ays-On Digital News

" NEWSONOMICS

Twelve New Trends
That Will Shape the
News You Get

Ken Doctor

Leading Media Industry Analyst

NEWSONOMICS :
Twelve Laws That Will Shape the News We Get
by Ken Doctor New York: St. Martin Press, 2010
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